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ELEMENTS

Branding
The main adjustment that needs to be made with the well thought out business model is translating the back office speak into branded elements under the RallySpark name for a customer-facing presentation.

SAVER, SUPREMIUM SAVER & SHOP

Your target isn’t guided to understand their benefitting role in the RallySpark model if they are referred to only generically as “individuals” or “members” or “premium members” or “businesses”.  Therefore, individuals should be called “SAVERS” and “SUPREMIUM SAVERS.” There would be two ways Savers can participate: either with a “FREE SAVER MEMBERSHIP” or a “SUPREMIUM SAVER MEMBERSHIP.” Businesses, in context to the Savers, should be called “SHOPS.” A wholesaler and a factory are businesses. They aren’t however places where consumers go shopping directly for retail products and services. 
Alternatives

“PRO SAVER PREMIUM MEMBERSHIP” with call to action – “Turn Pro”

“PLATINUM SAVER PREMIUM MEMBERSHIP”

SPARKLER

Savers who choose to go out to their friends and favorite shops as commissioned evangelists for RallySpark are actually taking on another branded role. They have become “SPARKLERS” – a brigade of Savers who light the way to RallySpark.

CONTROL CENTERS

The greatest benefit RallySpark has for both Savers and Shops that other deal sites don’t is control.  The word control needs to be a big part of the branding of the centralized offer management page on both ends. They need to know that there is one place they can go to organized all of their Sparks, coupons, deals, discounts, vouchers, savings and transactions. The one all-inclusive functioning page that Saver members will rely on most frequently will be their “MY SAVINGS CONTROL CENTER.” This page is essentially what the My Sparks Bank page is now with modifications. (See the My Savings Control Center discussion below for all included sections) Businesses will have their Control Center called “MY RALLYSPARK CONTROL CENTER.” This is a variation on the current RSC. 

MY SAVINGS CACHE, MY SPARKS CACHE

The list of the Saver’s savings found in the Savings Control Center should be branded as “MY SAVINGS CACHE (VOUCHERS, COUPONS, DEALS & DISCOUNTS).” The list of the Saver’s Sparks should be branded as “MY SPARKS CACHE.” The word cache sounds like cash and it represents a treasure trove or stash of goodies. 

HOME PAGE

This is the one and only page on the site that will speak to Savers, Shops and Fund-raisers together. All deeper level pages split off to speak to these groups separately after qualification. 

The message on the home page is about the power and control of saving getting returned to the Saver. The message of the introductory tour video is how all the parties can finally get 100% of what they wanted out of their relationship with each other. The objective of the home page messaging is to quickly let newbies learn what RallySpark is about and move them on to data capture and qualified identity for targeted messaging.

To advance further than the home page, all visitors will need to click one of the two START SAVING buttons or one of two ADD buttons. These buttons are located on the right side where the premium membership bullet points are now. Under the heading – START SAVING, the two buttons are FREE SAVER MEMBERSHIP and SUPREMIUM SAVER MEMBERSHIP. Below these two buttons and some space are the two add buttons – ADD YOUR SHOP and ADD YOUR FUND-RAISER. By clicking on these buttons, visitors will be asked to fill out a Create An Account pop-up form, except the Free Saver Membership, which will only be asked to enter Name and Email address in the pop-up form. We want to drive as many users to a Supremium membership as possible, but that big sell will happen on the Free Membership landing page. There, visitors will be shown in video and told in “How It Works” copy how Supremium is the way to go.

HEADER

The logo, tag and login are fine. The global menu will have different tabs (See the Global Menu section below.) I would include the dashboard with mock figures on the Home Page to excite visitors about prospective sums.

FOOTER

The app download, featured businesses cascade, highlighted business and compulsory links are fine. 

MAIN BODY

Remove Premium Membership bullet points and Learn More.. link. Remove the tabs to For Individuals, For Businesses and For Fund-Raising. Expand left-side messaging more to the right and squeeze the right-side button links area.

REVOLVING CONTENT 

A good example of how this copy would look and play can be seen in the attached Nest.com home page image. Next to the copy as it rotates through would be rotating images of mock pages from RallySpark.com. Home page visitors would get to see examples of how a Control Center page or a Find A Shop search result or Find An Offer search result would look.

Welcome To The Site That Saved Saving
Ditch Deal-A-Day Dole Outs 


Get Great On-Demand Offers Direct From Your Favorite Shops 


Start Saving On Your Terms
Make Ongoing Referral Income
Finally You’re In Control Of Saving

Alternative Content:

Savings Custom Fitted For You

The Best Offers In Town Right At Your Fingertips


No More Deal-A-Day Rationing

You Choose The Offers

INTRODUCTORY TOUR VIDEO

All executions are designed to either be produced for a visitor initiated pop-up player or for display as a Rovion-style In Person layered video. (See the Rovion image) If a pop-up player is the method chosen, there would be a play button under the revolving copy called “TAKE A TOUR.” If a layered video is chosen, it would play on top of the web site automatically.

I am finishing three script options for the home page video. The concepts are:

MATCHMAKER

This is akin to the “I’m A Mac, I’m A PC” ads in staging and look. Here, the object is to get the shopper and shop together. Standing between them and thwarting their successful long-term relationship is a large, portly man representing those deal-a-day sites. The woman shopper and businessman are saved by the RallySpark spokeswoman, who has the personality of Ellen DeGeneres. Ellen pushes the man/wall out of the way and unites them.

DR. PHIL

A TV pop psychiatrist like Dr. Phil counsels the above shopper and businessman couple about the rocky fits and starts to their relationship. With help from audio of the studio audience, the Dr. shows them they now have a way to control their relationship needs and each get everything they want out of it.

SOCK PUPPETS

The Ellen DeGeneres-like spokeswoman for RallySpark uses sock puppets to explain how finally savers and businesses now have a way to control their relationship needs and each get everything they want out of it.

SAVER LANDING PAGE

This page will be the functioning My Savings Control Center, but until the user opts out, each access will begin with a pop-up page that gives the user the opportunity to play a How It Works tutorial video about the workings of the Saver pages and process. On the pop-up page, the user can also click on a Learn More About Your Saver Membership link. This link takes them to copy explaining the accompanying pages screenshots. Two examples of how this might look are the attached pictures of Dollar Shave Club and Storify.com. Both the tutorial tour video and the Learn More instructions will serve as key areas to promote the value of upgrading to a Supremium account. Descriptions of how RallySpark works will paint an envious picture for those who don’t have the full, robust supremium features. The How It Works script and Learn More copy are works-in-progress. 

Once the user leaves the pop-up tutorials, they are now able to begin using functions that are compatible with a free account like earning Sparkler commissions and Sparks. Anytime they hit on a function that requires a Supremium membership, they will receive a pop-up that invites them to upgrade.

SUPREMIUM SAVER LANDING PAGE

This page will be the functioning My Savings Control Center, but until the user opts out, each access will begin with a pop-up page that gives the user the opportunity to play a How It Works tutorial video about the workings of the Supremium Saver pages and process. On the pop-up page, the user can also click on a Learn More About Your Supremium Saver Membership link. This link takes them to copy explaining the accompanying pages screenshots. Two examples of how this might look are the attached pictures of Dollar Shave Club and Storify.com. The How It Works script and Learn More copy are works-in-progress.

BUSINESS LANDING PAGE

This page will be the functioning My RallySpark Control Center, but until the user opts out, each access will begin with a pop-up page that gives the user the opportunity to play a How It Works tutorial video about the workings of the Business pages and process. On the pop-up page, the user can also click on a Learn More About Your Shop Account link. This link takes them to copy explaining the accompanying pages screenshots. Two examples of how this might look are the attached pictures of Dollar Shave Club and Storify.com. The How It Works script and Learn More copy are works-in-progress.

FUND-RAISER LANDING PAGE

This page will be the functioning My RallySpark Control Center, but until the user opts out, each access will begin with a pop-up page that gives the user the opportunity to play a How It Works tutorial video about the workings of the Fund-Raiser pages and process. On the pop-up page, the user can also click on a Learn More About Your Fund-Raiser Account link. This link takes them to copy explaining the accompanying pages screenshots. Two examples of how this might look are the attached pictures of Dollar Shave Club and Storify.com. The How It Works script and Learn More copy are works-in-progress.
GLOBAL MENU
The buttons and dropdowns I would place on the global menu for Savers are:

Find A Shop

Find An Offer

My Savings

Control Center


My Savings Cache (Vouchers, Coupons, Deals & Discounts)


My Sparks Cache


My RallySpark Bank Transactions

My Sparkler 

Referral Commissions

My Account


My Account Details


My Profile


My Subscription


My Payment Information

Upgrade To 
Supremium Saver [on free Saver pages]

The buttons and dropdowns I would place on the global menu for Shops and Fund-raisers are:

Manage Offers


Create An Offer


Current Offer 1


Current Offer 2


Current Offer 3


Offer Archive

My RallySpark Control Center


My Offers Reports with My RS Customers

My Sparks Outstanding

Invitations

My Account

DASHBOARD
This is good. I would say “Savings So Far” or “Savings To Date” or “Total Savings” instead of Savings Gained. I would include the dashboard with mock figures on the Home Page to excite visitors about prospective sums.

MY SAVINGS CONTROL CENTER PAGE
This page is a variation on the current My Sparks Bank page. The differences are: 

The current sub-sections of Account Details, My Subscription and Payment Information go away. They become drop down sections of the global menu button called MY ACCOUNT along with another drop down section called MY PROFILE.

The Referral Commissions list goes away. It becomes the subject of the global menu button called MY SPARKLER REFERRAL COMMISSIONS.

The My Sparks list becomes MY SPARKS CACHE. 

The My Vouchers, Coupons, and Savings list becomes MY SAVINGS CACHE (VOUCHERS, COUPONS, DEALS & DISCOUNTS).

The new order of the Control Center page is 1) My Savings Cache, 2) My Sparks Cache and 3) My RallySpark Bank Transactions.

Using the same profile database as is used to identify the logged in user by name at the upper right corner - “Welcome, Mike”, the header for this page could be personalized as MIKE’S SAVINGS CONTROL CENTER or BETTY’S SAVINGS CONTROL CENTER.

CREATE AN OFFER PAGE
Great as is. 

OFFER PAGE

Great as is.

